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562 €MIXELPNOELC

TnAepwvikeg ouvevtevéelc ue ovotnua CATI (Computer Assisted Telephone Interviewing pe xprion
kal online cupnmAnpwon epwtnuatoloyiwyv pe cvotnua CAWI (Computer Assisted Web Interviewing)
To Selypa Twv Emiyelprioewyv oTaBUIOTNKE EK TWV UOTEPWV WCE TTPOC TOV TOUEA SpaoTNPLOTNTAC TWV
ETIXELPNOEWV HE BAon Ta otolxeia tou Mntpwou Emxelpnoswv 2023 tng EAZTAT yia tnv
Nepiudepelakn Evotnta Oecoaloviknc.

MeEyLloto otatloTtiko opaipa £4,1% e dtaotnua epumiotoocuvng 95%

OL epwTNOELC avadhEPOVTAL OTOUC TITAOUC TWV YpaodNUATWVY

1) Ztouc nivakec avaAUoewV LE SLaPOPETIKO XPWHUOTLOMO APOUCLA{OVTOL Ol OTATLOTLKA ONOVTLKEC
SLadpopEC (pe UITAE ¥pW O TTPOC TA EMAVW, UE KOKKLVO ¥PW O TIPOC TA KATW)

2) Orou gpdaviletatl aoteplokoc (*) ta amoteAeopata eivat EVOEIKTIKA AOYwW OXETLKA HLKPNC Baonc
EPWTWHEVWYV oTto delypa (n<100)
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@InvA kat kadapn evépyela
Aélonpemnnc epyacia kat olkovoulkn avamntuén
KaAn vyeia kat eunuepia

BiLwotueg moAeLg Kot KolvotnTeg
Biounxavia, katvotopio Kot UMOSOUES
Kadapo vepo kat vyiewvi

Mowotikn eknaibevon

YneoBuvn katavaAwon kat mapaywyn
Eiwpnvn, dikatoolvn kat toxyupoi 9souoi
Apaon yia to KAipa

BiomoiktAdtnta 0To VEPO KAl TN OTEPLA
Mnébevikn pTwyela kat neiva

Meiwon twv avicotitwv

lootnta twv UAwWV

«Oewpeite OtL oL akOAovOotL atoxol adopouv otn Buworun

avantvén;»

B Now MOyt mAZ/AA

B7% 10% 2%
85% 11% 4%
0 15% 0
/ i
75% 19% o
74% 19% 7% //
4% 19% %




EPOTQOMENOY

ANA EKMAIAEYTIKO EMIMNEAO k j

«Oewpeite OtTL oL akOAovOolL atoxoL adopouv atn Biwornn avantuén;»

. . Amépoito . Kdroxo
Aﬂ“}"fg"‘)‘(’:é‘gé 3:333153%; MsmGEUT(:poBénglag ATX:E"I’I‘;'E‘I"S Msmnw))élqgko’ﬂ/ SYNOAO
Ktr/ong Ai1dakTopikoU

Nai 63% 78% 7% 76% 75%

Mnd&eviIKn @TWXEIA KAl TTEiVa Oxi 22% 14% 16% 20% 19%

A=/AA 15% 7% 6% 4% 7%

Nai 56% 76% 75% 80% 74%

Megiwon Twv avicoTATWY Oxi 27% 16% 18% 17% 19%

A=/AA 17% 8% 6% 3% 7%

Nai 80% 89% 89% 92% 88%

KaAR vyeia kal eunpepia Oxi 13% 6% 8% 7% 8%

A=/AA 8% 5% 3% 2% 4%

Nai 79% 84% 89% 90% 87%

MoloTIKNA ekTTaidguon Oxi 15% 13% 9% 9% 10%

A=/AA 6% 4% 3% 0% 2%

Nai 65% 76% 75% 75% 74%

loéTnTa TWV PUAWYV Oxi 20% 15% 19% 21% 19%

A=/AA 15% 10% 7% 4% 7%

Nai 85% 84% 88% 89% 88%

KaBapd vepo Kal UyIEIVR Oxi 7% 9% 6% 9% 7%

A=/AA 8% 7% 5% 3% 5%

Nai 78% 90% 92% 93% 90%

®Onvn ka1 kabapn evépyeia Oxi 13% 7% 6% 6% 7%

A=/AA 9% 4% 2% 1% 3%

Nai 82% 93% 91% 89% 89%

ASIOTTPETTAG EPYOTia KAl OIKOVOUIKA avdaTTTugn Oxi 15% 5% 7% 10% 9%

A=/AA 4% 3% 2% 1% 2%

Nai 86% 88% 89% 87% 88%

Biounxavia, KaivoTopia Kol UTTOS0éG Oxi 9% 3% 8% 10% 8%

A=/AA 5% 9% 3% 3% 4%

Nai 7% 87% 89% 92% 88%

Biwoipeg TOAEIG KAl KOIVOTNTEG Oxi 15% 5% 6% 7% 7%

A=/AA 8% 8% 5% 1% 4%

Nai 80% 86% 84% 87% 85%

Y1reuOuvn katavadAwaon Kal TTapaywyn Oxi 14% 7% 11% 12% 11%

A=/AA 7% 7% 5% 2% 4%

Nai 62% 69% 81% 85% 78%

Apdon yia To KAipa Oxi 26% 17% 12% 14% 15%

A=/AA 13% 14% 7% 1% 7%

Nai 68% 76% 75% 82% 7%

BiomroIKIAGOTNTO OTO VEPO Kal TN OTEPIA Oxi 15% 11% 14% 13% 14%

A=/AA 16% 13% 11% 5% 10%

Nai 78% 79% 84% 83% 82%

Eipfivn, SikaiooUvn Kal IcXupoi 8eogpoi Oxi 16% 15% 11% 15% 13%
A=/AA ‘ 6% 7% 6% 2% 4% /
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Evioxuovtacg tTnv KOWVwVIKN CUVELCPOPA TNG ETILXEIPNONG OOC

«Katd tn yvwun oac, KE motouc and TouC MaApAKATW TPOMOUC
ouuBaAAeL n emeipnon cag otn Buwwoilun avamntuén Tne
GEOOQAOVian;» (LéxpL 2 emLAOYEC)

Suveiopépovtas ota popoloyid éoosa NN ¢
Anuouvpywvrac €oeic epyaciog _ 54%

Mewwvovtag to mepLBaAAOVTIKO AITOTUNTWU EV YEVEL TNG
Agttoupyiac oag

Mapayovrac/lMapéxovrac «npaoctva» nPoiovta/unnpeoics
AAdo

Me kavévayv tpormno

AZ/AA




«Katad tn yvwun oac, HE mMOLouC and TOUC MAPAKATW TPOMoOUC cUNBAaAAE&L n

3 7/ / emueipnon oag otn Buwoun avantuén tng Oecocalovikng;» (péxpt 2 emoyég)

‘ I\gf;ﬁg;:\llzg Kataokeuvég* Ymnpeoieg Epmopio  XYNOAO
2 ZUVEICQPEPOVTOG OTA POPOAOYIKA £é000a 63% 62% 61% 64% 62%
<E Anuioupywvrag Béocig epyaoiag 71% 62% 48% 58% 54%
§ MeiwvovTag 1o TTEPIBAAAOVTIKO QTTOTUTTWHA EV YEVEI TNG AEITOUPYIOG 25% 17% 22% 25% 23%
<E EvioxUovTag TRV KOIVWVIKK GUVEICQOPA TNG ETIXEIPNONAG OOg 11% 7% 23% 16% 19%
z Mapdayovrag/Mapéxovrag «TPAcIva» TTPOIOVTA/UTTNPETiES 22% 19% 15% 13% 16%
< AZ/AA 0% 7% 2% 3% 2%

Me kavévav TpoTTO 0% 2% 4% 0% 2%

AAMo 0% 0% 1% 1% 1%

Aol Ames. et ATOXM svono
O g ZUVEIOQPEPOVTAG OTA POPOAOYIKG é00da 65% 61% 59% 55% 62%
2 z Anpioupywvrag Béocig epyaciag 37% 72% 79% 71% 54%
9 g MeiwvovTag 1o TTEPIBAAAOVTIKO ATTOTUTTWHA EV YEVEI TNG AEITOUPYiOG 26% 18% 20% 21% 23%
% O EvioxUovTag TRV KOIVWVIKK GUVEICQOPA TNG ETMIXEIPNOAG Oag 19% 17% 21% 24% 19%
<[ '<\EI Mapdyovrag/Mapéxovrag «TpAcIva» TTPOIOVTA/UTTNPETIES 19% 12% 11% 10% 16%
% E AZ/AA 2% 7% 1% 2% 2%
L Mg kavévav TpoétTO 3% 1% 1% 1% 2% /
AAMo 0% 2% 0% 3% 1%

PAl MOSAN //




«Katd tn yvwun oagc, HE mMoOLouC ano TouC NapaKkatw Tpomouc cupuBaiAst n
gMXelpnorn cac otn Buwoun avantuén tnc Oeocoalovikng;» (péxpt 2 emtloyéc)

Méxpi A6 100.001 € Amd 250.001 € A6 500.001€ Tdvw armrd ASIAA*  TYNOAO
100.000 € péxp1 250.000 € péxpr 500.000 € péxpr 1.000.000 €* 1.000.000 € -
ZUVEIOCQPEPOVTOG OTA POPOAOYIKA £é005a 60% 72% 61% 70% 56% 54% 62%
2 z Anpioupywvrag 0éoeig epyaciag 29% 61% 54% 66% 72% 54% 54%
- g MsgiwvovTtag 10 TTEPIBAAAOVTIKO ATTOTUTTWHA €V YEVEI TNG AEITOUpPYia 26% 25% 23% 17% 23% 19% 23%
> ™ S P M Y ng pyiag
Y <
L EvioxUovTag TNV KOIVWVIKR CUVEICQOPA TNG ETIXEIPNONS O0ag 26% 13% 22% 13% 17% 19% 19%
<
o
<ZE Ll Mapayovrag/Mapéxovrag «TPAciva» TTPOIOVTa/UTTNPETiEg 19% 11% 20% 12% 14% 15% 16%
A=/AA 1% 3% 0% 5% 4% 2% 2%
Me kavévav TpotTO 4% 3% 3% 1% 0% 2% 2%
AAAo 1% 0% 1% 1% 2% 0% 1%
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«Katd tn yvwun oagc, HE mMoOLouC ano TouC NapaKkatw Tpomouc cupuBaiAst n
gnxeipnon oac otn Buwoun avantuén tng Oecocalovikng;» (uéxpt 2 emloyéc)

ANA OYAO
EPQTQMENOY

Avépag

MNuvaika

2ZYNOAO

ZUVEICQPEPOVTOG OTA POPOAOYIKA £é008a

Anuioupywvrag Béocig epyaoiag

MegiwvovTtag 1o TTEPIBAAAOVTIKO ATTOTUTTWHA EV YEVEI TG AEITOUPYiaG

EvioxUovTag TNV KOIVWVIKH CUVEICQOPA TNG ETTIXEIPNONG Ooag

Mapdayovrag/Mapéxovrag «TpacIva» TTPOIOVTA/UTTNPETIES
A=/AA
Me kavévav TpotTO

AANo

67%
56%

21%

17%

14%
2%
2%
1%

53%
45%

28%

23%

18%

3%
2%
2%

62%
54%

23%

19%

16%
2%
2%
1%
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«2Z€ pa KAtpaka anod to 1 — Ka@oAov pexpr to 5 — AmoAvta, moco
3 7 Oa Aéyate OTL CUNPWVELTE nE KAOEULA ATTO TIC MAPAKATW

dpAOELC;»

M 1- KaBoAou 2-Niyo E3-Apketda ®H4-MNMoAU MW5-AnoAuta B AZ/AA

3%

18% 3%/ 1%

To aotiko neptBaAdov tn¢ Osoocalovikng dtaopalilel tnv molotnTa oTN 33%
{win TWV KATOIKWV TNG WE ITPOC TNV ATUOCPALPA

To aotiko nteptBaAAov tn¢ Osooaldovikng dtao@alilel tnv molotnTa oTN 2%

{wn TWV KATOIKWV TNG WG ITPOC TNV NYopunavon

3%

To aotiko nteptBaAAov tn¢ Osooaldovikng dtao@alilel tnv molotnTa oTN
{wn TWV KATOIKWYV TNE W ITPOC TNV AOTIKN KLVNTIKOTNTA

3%

To aotiko nteptBaAAov tn¢ Osooaldovikng dtao@alilel tnv molotnTa oTN
{wn TWV KATOIKWV TNG WG MPOC TA OTEPER ATMOPPIpUATA




/ «Z€ pua KAipaka ano to 1 — KaboAov pexpt to 5 — AmoAvta, noco
1 Oa Aéyate OTL CUNDWVELTE HE KAOEULA Ao TIC MapAKATW

bpaoeLg;»

HM1-KaBohou m2-Aiyo E3-Apketd H4-MoAv MW5-AnoAuvta mAZ/AA

1%

To napaywylko cuotnua tn¢ Osooaldovikng givai 23% 1% 5%

Bwwouo

1%

To napaywylko cuotnua tn¢ Osooaldovikng givai
KQ(LVOTOLO

2%
To napaywylko cuotnua tn¢ Osooalovikng givai
QVTAYWVLIOTIKO

1%

To napaywylko cuotnua tn¢ Osooalovikng givai
eéwotpepec

To napaywylko cuotnua tn¢ OcooaAovikng Exet 7% 18% 12% 2%
TTPOOTTIKEC SUVOULKAC avarntuéng




«Z€ pLa KAtpaka ano to 1 — KaboAov péxpL to 5 — AmoAvta, noco Oa
Aéyate OTL cupdwveite pe TNV ¢paon: ‘7o mapaywyiko cvornua Kat n
KOLVWVIKOOLKOVOULKI) mpayuatikotnta tn¢ moAng Bonba tnv avanruvén

TN¢C mapaywyiknc dpaornpiortnrac cag.’ ;»

5-AndAuta A=Z/AA
3% 3%

1 - KaBoAov
19%

) "\ [~ —' ‘."3 4 *"M? 37 Q e
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«2Z€ pla KAtpaka ano to 1 — KaboAov péxpl to 5 — AtoAvta, nooco Ba Asyate OtL
ocvpdpwveite ne TNV ppacn: ‘7o mapaywyitko cuoTnua Kat n KOWVWVIKOOLKOVOULKN

payuartikotnta tn¢ noAnc Bonla tnv avantvén tn¢ napaywylkns dpaoctnpLotnrag oag.’ ;»

ANA KAAAO

Merarroinon/ Kataokeuég™ Ymnpeoieg Epmopio  ZYNOAO

Biopnxavia*
1 — KaBbéAou 14% 21% 19% 23% 19%
2 — Aiyo 55% 45% 53% 40% 49%
3 — ApKeTd 23% 26% 15% 21% 19%
4 —ToAu 6% 5% 7% 10% 7%
5 — AméAuta 0% 0% 3% 3% 3%
A=/AA 2% 2% 3% 4% 3%




) «MNooo wkavomownpévol Oa Aéyate OtL etote anod tn Bondsra mov
' MAPEXEL OTNV AvaAnrTVén Tn¢ napaywytkne cac dpactnprotnrac (oto
nAaiolo Twv appodrotitwy Tov mavia) kadévac anod Tove NAPAKATW
. dbopeic (o pra kAipaka and to 1 — KabBoAou péxpLto 5 — MoAv);»

HM1-KaBohou m2-Aiyo E3-Apketd H4-MoAv E5-AnoAuvta B AZ/AA

1%
Arjpog 37% 13% 4% 3%
1%
Kevtpwkn KuBépvnon 36% 13% 5% 2%
0%
Mepupépeta 38% 16% 3%4%
py
ErtipeAntipto / SuvSikaAloTiko¢ popéoc 38% 17% 6% 4%

PALMOSANALYSIS] / —_——




«MNwc kpivete 0TL 0 ARMOC umopel va BonOnoeL otnv avantuén tng
MAPAYWYLKNC §paoTnNpLOTNTAC OAC;» (Méxpt V0 anavtioslg)

TOPOUC XPNUATOOOTNONC OOC

Evioxvovtag to brand name (enwvupia kat etkova) tng —33%

TTEPLOXNC

Me npwtoBoulisc bta Biou sknaidsvonc - 15%

Me t™n diopyavwaon moAlTiopUIKwWY EKONAWOEWV -%

AAAo I4%

Me kavévav tpomno -2%
A=/AA '1% //
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«Nwc kpivete OtL n Nepldpépera propet va Bondnaost atnv avantuén tne

: / MAPAYWYLKNG SpacTnpLOTNTAG 0AC;» (MéxpL Vo anavtiosLc)

Xphuarodotnong cag
Evioxuovtac gv YEVEL TNV molotnTa {WNE TWV KATOIKWV —5%
Evioxuovtag to brand name (enwvuuio Ko elk6va) tnG ePLOXN§ _0%
6%
6

AAAo '2%

Me kavévav tpomno '2% /
A=/AA -3% //

Me npwtoBoulicc dta Biouv eknaidbevuoncg

Me t™n diopyavwon moAlTiopUIKwWY EKONAWOEWY




_J_' «Nwg kpivete OTL TO EmipeAntnplo cag / oL cuvdikaAiotikoi ocac popeic

i / uropouv va fonbnoouv otnv avantuén tng NAPAYWYLKAC
SpaotnpLotTnNTAC 0ac;» (MéxptL Vo anavriosLg)

MoyxAevovrac - Aélormotwvtoag eSvikoU¢ Kot KOWVOTIKOUG MOPOUC
XpnUatodotnong ocacg

Me npwtoBoulicc dia Biou eknaidevoncg

Evioyvovtac to brand name (enwvuuia Kait etkova) Tn¢ mEPLOXNS

Evioxvovtacg ev yEVeL Tnv rolotnta {wr¢ TWV KATOIKWV

Me tn dlopyavwaon roAtiouikwy ekdONAwocewv

AAAo

Me kavevayv tpormno

AZ/AA
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«MN6oo wkavorotnpévol Ba AEyate OTL ELOTE AO TOV OXESLAOUO KAl TNV
unootnptén twv KuBepvnoswv dtaxpovika yra tnv Buwolun avamntuén
™nC Oeocoalovikng;»

5 - AnoAvta
0,
2z/0a%

4 - [MoAv 29%

3 - Apketa
12%

1 - Ka§oAou
42%




«Z€ oXEon pE tnv ABnva, Bswpeite 0tTL 0 Sraxpovikoc oxedbraocpoc kan n
unootnpén twv KuBepvioswv ywa tn Brwoun avantuén tne
@eocoalovikng eivat:»

3 - OUte o€ XapnAdtepo/OUte
o€ uPnAdtepo eninedo
7%

5 — Ze oAU uPnAdtepo eninedo

4 - & Aiyo unAdtepo eninedo
1%

0%

A=/AA
2%

1 — Z€ mMoAU xapunAdtepo
eninedo
71%




AHMOIPAQIKA ZTOIXEIA
ENIXEIPHZEQN AEITMATO2




«Topgac kupLac SpaoctnplotnTac:»

Metanoinon/Blopnxovia
12%




«AplOpo¢ Epyalopévwy tne Emeipnong: »

Ano 1 pExpL 5

)
Ano 6 pExpt 10 17%

Ao 11 péxpt 20 14%

14%

Amo 21 ko mavw

55%




«KUKAOC EpyaocLwv EMXELPNONC:»

Méxpt 100.000 €

Ano 100.001 € pexpr 250.000 €
ATt6 250.001 € péxpt 500.000 €
Ano 500.001 € péxpr 1.000.000 €
MNavw ano 1.000.000 €

A=/AA
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MéyxpL to 1990

1991 -

2001 -

2011 -

2016 -

2021 - 2025

«Etoc idpuvonc emyeipnong:»

22%




«PUAO EpWTWHEVOU:»

AANO/Agv eTBU LW
VoL OLTIOLVTH oW
1%

fuvoika
32%




=)

17 - 34

35-44

45 -54

55-64

65 ETWV Kol AVW

« HAWKla EpWTWHEVOU: »

9%

23%

27%

35%




«OAOKANPWUEVO EKTTALOEUTLKO ENLIESO EPWTWUEVOU:»

11%

o
Méxpt kaw Antodortog NpwroPfadpiag Exmn/ong 14%

Anodottoc Metadeutepofaduiag Ekn/ong

Anodoritog AEI/TEI

Kdtoxo¢ Metamntuytakou /A8 aktopLlkou
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